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FEATURES OF DEVELOPMENT OF THE RUSSIAN  

MARKET OF WOODEN HOUSING CONSTRUCTION 
 
Features of development of wooden housing construction in the country are 

shown, the analysis of structure of housing, social categories of the citizens needing 
housing, need of the population for housing, a share of wooden houses from the total 
volume of all housing stock, the used construction materials of houses, demand of 
consumers for wooden housing in Russia and abroad, the social status of the popula-
tion and its preferences in designs and construction materials of low-rise construc-
tion, sales volumes in the market of wooden houses, tendencies of development of the 
Russian market of wooden housing construction, priorities of consumers of wooden 
construction. Possibility of development of wooden housing construction as an alter-
native in solving the housing problem of Russian citizens. 

Keywords: wooden house building, features of development, problems of ac-
cessibility of housing, priorities of consumers of wooden house building, tendencies 
of development of the market of wooden house building, alternative to expensive 
housing. 
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